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PURPOSE AND INTRODUCTION 


Complying with a request made in 1968 by the Honourable James Auld, Minister of the Depart- 
ment of Tourism and Information, the following report on the Shaw Festival was formulated 
dealing with its impact on the tourist market in the Niagara-on-the-Lake region. 


However, to deal solely with the impact and significance of the Shaw Festival would be to 
slant the report in one particular direction, which would be of little value or purpose. So, in order 
to give the Theatre a proper setting, the geographical, cultural, historical and scenic attributes of 
the entire Niagara Frontier are presented as an essential part of the total impact of this cultural 
attraction. All these elements form the back-drop which contribute to making the cultural attrac- 
tion of the Shaw Festival the successful enterprise it is today. 
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SUMMARY AND RECOMMENDATIONS 


The analysis of the impact of the Shaw Festival on Niagara-on-the-Lake was based on a 
questionnaire sent to 2,000 patrons of the Festival. There were 949 usable returns which formed 
the information base for analysis. The methodology is further described in an appendix. The 
results of this analysis of the social characteristics and economic impact of the patrons of the 
Shaw Festival are given in summary form. 


Visitor Characteristics 


Patrons of the Shaw Festival are drawn from Ontario’s ““Golden Horseshoe’’, Toronto, Hamilton, 
St. Catharines and from Buffalo and other nearby New York State centres. For the most part, 
patrons to the Shaw Festival arrive in parties comprising two to four persons, the average party 
size being 3.36. The Theatre appeals to the more mature age grouping. Of the audiences, 71.7 per 
cent were above 35 years of age. The average age of respondent party-heads was 42.7 years. These 
persons tended to be professionals (29.4 %%) or from teaching, management, or clerical occupations 
(4 further 35.5 4); 


Trip Characteristics 

Though the average length of trip per respondent-party proved to be 1.4 days, approximately 
82 per cent of the patrons stayed only one day or less. The aforementioned suggests that the 
impact of the Shaw Festival Theatre is, to a great extent, confined to an area where people may 
commute from their homes to the Theatre, returning to their homes that same day. The high 
incidence of repeat visitors to Niagara-on-the-Lake (82°) would seem to indicate that once 
attracted to the area, it is highly propable that visitors will return again, and again. 


Supporting Facilities 

Respondent-parties visiting Niagara-on-the-Lake used two or three facilities including the Theatre. 
Around 60 per cent of all theatre parties dined out using commercial facilities. If picnic facilities, 
restaurants and beverage rooms are included, the percentage is increased to 80 per cent. 


Approximately 60 per cent patronized a gas station or a shop. Only I5 per cent used overnight 
accommodation. In the light of this analysis, theatre parties should be viewed as having a package 
of interests which involves dining out, shopping, and sight-seeing. 


Visitor Expenditures 

The average expenditure made per respondent-party on their trip to Niagara-on-the-Lake was 
$52.51— $33.78 of which was spent on facilities used during their stay in the town. Of this, an 
average of $14.09 was spent on the Theatre itself. An estimated total of $420,080 was expended by 
all respondent-parties of all trip types to the area of which $270,240 was spent in Niagara-on-the- 
Lake. 


Visitor Attitudes 

As expected, the main reason given by respondent-parties for visiting Niagara-on-the-Lake was 
the Shaw Festival. However, an important fact brought out by the sample was that the Shaw 
Festival created an awareness of the town of Niagara-on-the-Lake for the first time in 54.9 per 
cent of the respondents. Moreover, the Shaw Festival accounted for 55.6 per cent of the reasons 
given by respondents for making repeat visits to the area. Reasons of pleasure and recreation 
accounted for only 24.0 per cent. 


RECOMMENDATIONS 


The following recommendations arise from the analysis of the impact of the Shaw Festival on 
Niagara-on-the-Lake. The impact, combined with the other exciting historical-cultural develop- 
ments in this area, provides both social and economic opportunities. The realization of these 
opportunities, in a manner sympathetic to the historical and scenic attractiveness of Niagara-on- 
the-Lake, can produce an outstanding historical-cultural asset to the tourism recreation develop- 
ment of Ontario’s Niagara Frontier making it one of international importance. 


(a) 


(b) 


(C) 


(d) 


With regard to the Shaw Festival Theatre, the major problem is that of audience capacity. 
Now operating at full capacity, the Theatre is forced to turn away many would-be patrons. 
An increase in capacity would facilitate a greater penetration into the market area with 
consequent spin-off benefits to the entire Niagara Frontier. Thus, needless to say, though the 
Old Court House has adequately served the original functions of the Shaw Festival, its 
audience capacity must be increased in order to accommodate the growing number of 
patrons to the Shaw Festival. 


Patrons’ needs should be carefully considered as a package of interests that could include: 
a variety of special events, dining out, shopping and sight-seeing in Niagara-on-the-Lake. 
Accommodating these needs would increase the pleasurable experience of going to the Theatre 
and thereby supplement the attractiveness of the Festival itself. 


When facility problems are solved and market area penetration in depth becomes possible, 
more emphasis may be put on attracting patrons from more distant points, particularly from 
major cities in nearby United States. 


As a result of the increasing development of the scenic, cultural and historic attributes of the 
area, opportunities for investment in supporting tourist facilities, such as restaurants and 
overnight accommodation, will inevitably be increased. However, development of these 
supporting facilities must be carefully integrated into the existing fabric of the Town so as to 
preserve the unique historical and scenic resources on which tourism depends. 


THE CHARACTERISTICS OF VISITOR PARTIES 


Several sections of the questionnaire were related to selected characteristics of the visitor-parties. 
The results of the responses obtained are summarized in this section of the report and the more 
salient patterns which were revealed through analysis of the report are briefly discussed. 


Origin of Visitor Pattern or the Market Area 


About 7! per cent of the respondents to this portion of the questionnaire resided in Canada and 
27 per cent in the United States. In comparison, about 51 per cent of the visitors to the Stratford 
Festival in 1966 were Americans “” indicating that even though Niagara-on-the-Lake is adjacent 
to the border, the Shaw Festival has not penetrated the American market as effectively as it may 
have up to the present time. 


Approximately 95 per cent of those replying resided in Ontario or New York State. The Theatre, 
therefore, appears to have a limited attraction, at the present time, for those living in more 
distant Provinces and States. 


Origins of Respondents 


Place of Number of 
Residence Respondent-Parties Per Cent 
(a) CANADA 
ROLOR LOU: on Gd ees Larne Re, tee oe 359 CR 
SUC A CE LICS cat oot cen acy. sete pedioneer a oct Nae 32 a4 Province 
Job vemlites Wi sinig lniyatajahe eee, Semen oeece mee 50 nye. of 
Migcuta. Walls. eae ce, Sani eie, 48 ventas 22 2:3 Ontario= 
OM a Walk Rie Bonk Se as othe Sele 3 8 0.8 1032; 
Other Ontano pomtsne.l) oA cele Pel ee 176 18.6 
INGOT al tert Senate er ie, Wan 2 ee ee Re 6 0.6 
OS eV) a OY 90 ETE io a ie ge naar ret Dar aaa 4 0.4 
SU Oa tale CeANAUa «tye hen oo wee 4 <ecteon Gbiemeaee oe incu ae 677 Tie, 
(b) UNITED STATES 
BUHalOUe cee Nore nore Re ee Cran oe 137 tae. 
EC WiISLONc. ata ete Dee. ee Care eee Meat kerne 4 1h 123 New York 
ING AC ATAaL AIS faa soh musiek ne has eect: ore: 22 2 State= 
RrOcliestebe Moke ee ek sO SE, POUL Ie 14 | Bie 25; DD 
DTI NC WOOL SLAG oo occ ao net ie oe eatin ak 53 5.6 
TCT at Noo Sri ein leds Gm lacmyn minnie enn eens neds 17 1.8 
SU Ss tale SN sb was «Oey oma s earnest ae 26.97, 
(C\rEDideNorstatee eh. 2120) ed Soe Pe OL 2 Ly 1.8 
re ee Sn ee See eta ee es 949 100.0% 


(i) Stratford Visitor Survey, 1967, Travel Research Branch, Ontario Department of Tourism and Information, 
Table XX. 


The geographic limit of the major immediate market area can be more precisely defined as the 
Metro Toronto Horseshoe and the adjacent Canadian and American communities of the Niagara 
Frontier. Residents of these areas constituted 68.9 per cent of all respondent-parties. Of this 
group 50.9 per cent lived in Canada and 18 per cent in the United States. 

Other points in Ontario and New York State were the place of residence of 26.5 per cent of the 
respondent-parties. Worthy of note is that distant large urban centres such as Ottawa and 
Rochester were only weakly represented. 

The incidence of visitors to the Shaw Festival Theatre per 10,000 population for a number of 
cities in the primary market area provides an additional measure of the magnetism derived by 
the event as indicated in the following table. 

But before commencing, a brief explanation of the method used to arrive at the incidence of 
visitors shown in the right-hand column would be deemed appropriate. The total number of 
parties attending the Theatre numbered approximately 8,000. The percentage of visitors from 
each centre as indicated in the sample is evidenced in the previous table (Toronto—37.8 %, 
St. Catharines—5.5 %, etc.). The total number of parties from each centre can now be calculated. 


For example: Toronto—8,000 x 37.8 
100 


The average number of persons per respondent-party was 3.36. Assessed populations were derived 
from sources indicated. 


5,024 


Estimated 
Number of 
Respondent- Average Incidence of 
Per Cent of Parties for Number per — Estimated Visitors 


Respondent- Universe of Respondent- Number of — Assessed per 10,000 
City Parties 8,000 Party Visitors Population* Population 


(1) (2) (3) (2) x (3) =(4) (5) (4)+(5) =(6) 
BU CA ar Mestre ce, saree OO) eo 440 3.36 1,478 98,059 150.7 
TOrentost. 2... so a 37.8 3,024 3436 10,161 1,847,359 55.0 
Hamilton... 40ers... 525 424 3.36 1,425 288,993 49.3 
Buftalo; oo Sa 14.4 ee? B56 Soke 1,323,000. 7a aeor) 
Niagara Falls, Ontario.... 2.3 184 3.36 618 55,994 110.4 


Source: (*) 1968 Municipal Directory, Ontario Department of Municipal Affairs 
(**) U.S. Statistical Year Book, 1968 


The highest incidence of visitors per 10,000 population (150.7) prevails in St. Catharines which 
is only 15 miles from Niagara-on-the-Lake; Niagara Falls, Ontario, which is only 12 miles distant, 
was the second highest with 110.4. 

Interestingly, the incidence factor for Toronto (55.0) is 11.6 per cent above that of Hamilton’s 
(49.3) although the travelling distance is about 40 miles greater. The incidence of visitors from 
Buffalo, which is located within easy driving distance of Niagara-on-the-Lake is only 53.3 per 
cent of that of Toronto and 59.4 per cent of that of Hamilton. Accounting for this low incidence 
of visitors is the possible explanation that the border exerts a depressing effect in the more local 
market structure of the Shaw Festival—a factor not prevalent in the more international market 
character of the Stratford Festival. 


Party Size 

The pattern revealed from the analysis of the replies to the questionnaire is generally comparable 
with that prevailing at special events of this type in Canada and the United States. There are some 
interesting minor variations with results obtained in a recent study of visitors to the Stratford 
Shakespearean Festival. “ 


lee te Visitor Survey, 1967, Travel Research Branch, Ontario Department of Tourism and Information, 
able II. 


The average number of persons per party was 3.36. This is somewhat higher than the average of 
2.9 revealed in the Stratford Study of 1966. 


Number of Persons in Party Attenting the Shaw Festival Theatre 


Number of Persons Number of 

in Party Respondent-Parties Per Cent 

Oncye AUR V2 PIE Ee Al Os ee eae 20 Lie. Fs 

a Dako tare tyne reset te Pa. ara a aera 394 41.5 

TEC tiie abe Ret et mAP ade ie erty AOR Li 19. 0}. 83,0,96 
PORTH NM es era ene AO ear a ee, 281 296 

IVC OR als Ce ek cn cae Gas me 8 we ele oo 4.1 

Cie 0) a IESE an Ee: Sk SNA pees Ort 63 6.6 } 14.7% 
OMEN CO ETO Career tee icc ealih ae taser lip ter <i dol 38 4.0 
DiGSNouStaters eae res eee ek ee ee l 0.1 

SE SNM aa Meer ic. wn cet ny SEM nt ee hed vitor cit ek 949 100.0% 


Parties of two were most common representing 41.5 per cent of all respondent groups. The 
comparable ratio for the Stratford Shakespearean Festival Theatre was 49 per cent. 


Parties of four were the second most common size. The ratio of 29.6 per cent is slightly above 
the 21.9 per cent value obtained in the Stratford Study. 


The third most common party grouping was three, accounting for 11.9 per cent. The corres- 
ponding value for the Stratford Study was 12.4 per cent. 


Parties of one formed only 2.2 per cent of the total. This is substantially below the comparable 
ratio of 7.1 per cent obtained in the Stratford Study. 


Groups of five or more represented 14.7 per cent of the parties responding to this question. In 
the Stratford Study, parties of this size totalled 9.6 per cent. 


Age of Party Heads and Visitors 


The average age of respondent party-heads attending the Shaw Festival Theatre was 42.7 years. 
Altogether, about 71.7 per cent of respondent party-heads were 35 years or more in age; of this 
total, 34.5 per cent were over 50 years of age. 


Age of Respondent Party-Heads Attending the Shaw Festival Theatre 


Age Groups of Number of 
Respondent Party-Heads Respondent-Parties Per Cent 
2 AST. 5 8 Loe ne eee a ee aE 24 b Ae ot 
DOP day EAT Oeee Ith tenets CH. Mv ers bets 250 25.0 
SNe ae ee RR eat h as a cen din ini aeey oieag es se S12 
35-49 years. 11.7% 
Dive ats AUaUOVeEr foylull Ps jou hG hae wa 4 eee B27 34.5 
Doi Paton tates ads i Ses wad de boats a Sete: 8 0.8 
Sa bal Bean, 2m Ae BRO et lar Reet ray eee er 949 100.0% 


Average Age of Respondent Party-Heads =42.7 Years 


1] 


Teenage party-heads were weakly represented forming only 2.5 per cent of those responding to 
the question. 


Adult women 18 years or over in age made up 52.5 per cent of the volume attendance in the 
sampled parties while adult males formed 43.3 per cent. Comparable ratios in the Stratford Study 
were 50.1 per cent for females and 41.3 per cent for males. 


Teenagers between 13 and 17 years of age totalled only 3.2 per cent. The comparable ratio for 
this age group in the Stratford Study was 5.5 per cent. Children less than 13 years of age accounted 
for another 1.0 per cent. In the Stratford Survey, this age group constituted 3.2 per cent of the 
audience. Apparently the Shaw Festival Theatre attracts fewer teenagers and children than does 
the Shakespearean Festival at Stratford. This may be due to the fact that, being as it is, the school 
curriculum orientates this market group towards the works of Shakespeare. Furthermore, keeping 
this market in mind, the Shakespearean Festival at Stratford conducts a series of performances 
specifically designed for the student. 


Occupation of Party Head 


The professional, teaching, clerical and managerial concerns accounted for 64.9 per cent of the 
occupations of all respondent party-heads. Approximately the same percentage was revealed in 
the Stratford Visitors Survey. 


Occupation of Respondent Party-Heads 


Number of 

Type of Occupation Respondent Party-Heads Per Cent 
Professional < cepa lcnas costes «kc. SU 279 29.4% 
Teacher [PrOfessOrg 24 ayedh anbigirenniown Sha dh iene ae 130 137 64,99 
GlenicaW ONicens. c 3 ee, . Leer. ee ame 129 13.6 
Mianaceriai: | Owner arse ea iy oi, oat aera cae es 78 8.2 
Housekeeper) Housewile. 95... >. EE ce 66 7.0 
RRC ase a ec aR iat, a Ae 42 4.4 
SLUT Gite ce ema its 6 RAE. ora hide ee rte et ee 35 Shi 
SALES ik -seiaiets etn: dear ice esiacen een ite, Sao a iee ahh uae ey, eH cee 
Skilled isa DOUr nt eet er Mico Co ar 24 2 
Parineet. eee ay Rr eee 4 0.4 
Woskilled avout, renters ee een re 2 e's 
Athied forces Olice)/ AMDUIANCe 9 ou ee eee ae Z G2 
Priest (Ministermend’. take ee eae See oe 2 O2 
XE taps sewn caressed ve erry crane etcadanean eet dice ern moored acs ancrer, 49 2 
Didi Not Stateard vw 2:5 cate eat eee vaeaesen eles 76 8.0 
TOTAL re Fee OOO Te Cer bets, SAA, ee ere 949 100.0% 


The professional group is decidedly dominant displaying a ratio of 29.4 per cent. This was 2.1 
times that of the second highest occupational grouping—that of the teacher /professor which 
accounted for 13.7 per cent of the total occupations. 


The respondent party-head was a retired person in only 4.4 per cent of the respondent groups. 
The comparable ratio for the Stratford Study was 5.4 per cent. 


Students formed 3.7 per cent of the respondent party-heads in the sample. They represented 5.7 
per cent of the respondents in the Stratford Study. 
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TRIP CHARACTERISTICS 


In this section of the report, an analysis is made of trip characteristics. In other words, the 
information we will be concerned with relates to the length of time spent in the Town of 
Niagara-on-the-Lake; the communities visited and passed through by respondent-parties on their 
trip to the Shaw Festival Theatre; the number of first-time and repeat visitors to Niagara-on-the- 
Lake; the mode of transportation used by respondent-parties and the difficulties, if any, in finding 
directions to Niagara-on-the-Lake. We will also be discussing and analysing why respondent- 
parties did not stay in Niagara-on-the-Lake or the vicinity overnight, and the points of interest 
visited by respondent-parties while in the vicinity. Finally, a comparison will be made of the 
frequency of visits to the Theatre, the Town and the area. 


Length of Trip Time 


The length of time spent on trips to Niagara-on-the-Lake by patrons of the Shaw Festival, as 
shown in Table I, was rather short averaging only 1.4 days per respondent-party. In almost 82 per 
cent of the cases, trips were of only a half-day or a day’s duration which would seem to substan- 
tiate the main purpose for visiting Niagara-on-the-Lake, that of visiting the Shaw Festival 
Theatre. In very few instances were trips included as a part of a vacation. 


Time Spent at Niagara-on-the-Lake 


Table II adds validity to the fact that, in the majority of cases, respondent-parties came to 
Niagara-on-the-Lake primarily to see the Shaw Festival productions. The average time spent in 
Niagara-on-the-Lake per respondent-party was 0.63 days indicating the time spent in the Town 
was actually less than the time required to reach it. 


In the Stratford Visitor Study”, it was found that approximately 26 per cent of visitors stayed 
one night in Stratford, and 48 per cent of visitors remained in Stratford from two to four nights, 
whereas in the Niagara-on-the-Lake Study, approximately 85 per cent of its visitors did not stay 
overnight. This difference between the two Festivals in trip characteristics of respondent-parties 
could be due to the fact that at Stratford, a different play is shown on alternate nights, while the 
Shaw Festival runs the same play consecutively for two or three weeks. This reason underlying 
the disparity is an assumption which cannot be substantiated by statistical data; of course, one 
could easily argue that the reason for the difference is the fact that the Town of Stratford has 
more accommodation facilities available to its visitors than does the Town of Niagara-on-the-Lake. 


Other arguments could be cited to account for the discrepancy between the length of time spent 
by visitors to Stratford and visitors to Niagara-on-the-Lake, one being the fact that slightly over 
50 per cent of the audience at Stratford is comprised of Americans, originating mainly from the 
States of New York (10.5%), Michigan (23.0%) and Ohio (5.9%). Only 26.9 per cent of the 
audience at Niagara-on-the-Lake is American, and practically all come from nearby New York 
rate: 


Assuredly, after reviewing accommodation, entertainment and other tourist facilities in the 
area, it might be advisable to take all these factors into consideration. Implementation of these 
implied suggestions, combined with the additional historical and cultural attractions in the area, 
along with an increase in capacity of present tourist facilities, would soon prove beneficial in 
increasing the market scope of the Shaw Festival, and lead to a greater length of stay of respon- 
dent-parties. 


Communities Visited 


Table III shows communities visited or passed through by respondent-parties on their trip to 
Niagara-on-the-Lake. Of the 949 respondent-parties included in the sample, 60.9 per cent stated 


Note: (1) Stratford Visitor Study, 1967, Travel Research Branch, Ontario Department of Tourism and Information, 
Table IV. 


that they had passed through a community or a number of communities on their trip to Niagara- 
on-the-Lake. However, only 50.3 per cent of the total number of respondent-parties actually visited 
a community, or communities en route. Since the average time away from home was very short 
and the origin of visitors indicates that many would be able to travel direct to Niagara-on-the- 
Lake, these figures are to be expected. 


The main communities visited, in descending order, were as follows: 


Main Communities Visited 


Selected Per: Gentiof 
Community Respondent-Parties 
NiagarasbaliseOntariow.ces hear acl) sane. 19.0% 
Sree MOS aid Het ieee) Ui isan! agit 8.4 
‘LOL ON COR Arines Sele eae tack. eis ries es See 5.4 
INIgOaTasE dis sNEW DOL Kereta is tn bona. 4.0 
Haine: tor. eee eet res oN, Sk Loe 3.4 


First Visit 
Of the 949 respondent-parties shown in the following table, 781 were repeat visitors and a minority 
of 157 were first-time visitors to Niagara-on-the-Lake. 


Respondent-Party’s First Trip to Niagara-on-the-Lake 


Number of 
Replies Respondent-Parties Per Cent 
fabled al etoile ehl PAIR creel ls ame 157 16.5% 
INO spabie eet eet eee walrus Seelam te ie tee we Pelee kD) 781 82.3 
Did INNOtStatck: fee, Gani een eae ee nee en I | ee 
TOA le uolbar eed Be aioe Cla Ua be pe oan uae 949 100.0% 


In the tourism industry, the accepted ratio of first-time to repeat visitors for a geographical 
unit, such as Florida or Ontario, is 30:70. That is to say that, in general, in order to progress, a 
tourist area should attract an approximate 30 per cent of new visitors every year. This same ratio 
could be applied to a greater or lesser degree, to attractions at Niagara-on-the-Lake, including the 
Theatre. With this viewpoint, we are enabled to say that a percentage of only 16.5 per cent of new 
visitors each year to the Theatre is not satisfactory. The administration should aim for a higher 
quota of first-time patrons for the purpose of securing a more progressive growth rate. 


However, we must bear in mind that the demand for Shaw Festival Theatre tickets is far greater 
than the supply. The Theatre is already playing to full capacity audiences, and perhaps many 
would-be first-time visitors are being turned away because there are no more seats available. 
With the actualization of the proposed expansion of the Theatre, this ratio of first-time to repeat 
visitors might prove to be more acceptable. 


Mode of Transportation 


Respondents’ answers to the question on the type of transportation used on their trip to Niagara- 
on-the-Lake reveal that the Shaw Festival Theatre is definitely passenger-car oriented. Of the 
total 949 respondent-parties, 95.3 per cent indicated that they used this mode of transportation. 
Only 0.8 per cent came by bus; some 3.9 per cent made no response. 
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With such a high percentage of respondent-parties using the car as their vehicle of transpor- 
tation, adequate road signs, wayside road facilities and parking accommodation will become a 
necessary part of any theatre relocation and /or expansion. 


Moreover, it must be borne in mind that this survey deals with only those respondent-parties 
who were patrons of the Shaw Festival Theatre. If public transportation to the area was made 


readily available, other citizens might be induced to visit Niagara-on-the-Lake and its Shaw 
Festival. 


Type of Transportation used by Respondent-Parties 
on Trip to Niagara-on-the-Lake 


Number of 
Type Respondent-Parties Per Cent 
Noo eta A geiay dit SER et ea ara cs a ea 904 93.3 7, 
a ee eee een ea Sh wa eee ats) Ss elcditg, 2 daw ean des 8 0.8 
DAL esa RO Ie Oe a Aue oes ae eR — — 
PU AMNAC Pee eee reve ne ne ataidcy odes See ae a — 
ETC OES 2 5 Sig Age Arne a en Oa a) a 


HAGUE LY WEY coat schr 5 a pester belt Ske Se ae a Gee ee eed Pe 949 100.0% 


Travel Difficulties 


The majority of respondent-parties (88.3%) had no difficulty in reaching Niagara-on-the-Lake; 
9.2 per cent indicated that they had some difficulty and 2.5 per cent of the respondents did not reply 
to this question. However, since the majority of respondent-parties (82.3 %) had made a previous 
visit to Niagara-on-the-Lake, it cannot be directly concluded that road directions to Niagara-on- 
the-Lake are adequate. 


Respondent-Parties’ Experience of Difficulty 
in Getting to Niagara-on-the-Lake 


Number of 
Any Difficulty Respondent-Parties Per Cent 
Sa i re ky De Ae Aer crs ae = Oe a ae 87 9% 
ee ne ae ah retinas Saeco ttt ae Re a SASF 838 88.3 
PONG Inlet ee ee ee es ree ee ewes 24 ZS 


TOL Y I i a ree nee 949 100.0% 


Reasons for not Staying Overnight 


In reply to the question regarding “‘reasons for not staying in the immediate vicinity of Niagara- 
on-the-Lake overnight’”’, most respondent-parties (71.6%) attended the Theatre performance and 
returned to their homes that same night. However, 6.7 per cent of the total respondent-parties did 
state that the lack of accommodation was their reason for not staying overnight. 


Of the respondent-parties, 2.6 per cent had not thought of Niagara-on-the-Lake as “‘a place to 
stay’. Another 2.6 per cent did not stay overnight because they believed there was a lack of 
“things to do” in the community. 


Of the small number of patrons who were also campers or trailerites, 0.4 per cent stated they did 
not stay at Niagara-on-the-Lake overnight because of the lack of campsites and trailer facilities. 
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Approximately 7 per cent of the respondent-parties did not give any specific reason for not 
staying overnight, while another 9 per cent did not reply to the question. 


Points of Interest Visited 

The majority of respondent-parties (58.6%) did not stop at selected points of interest other than 
the Theatre. In contrast, as shown in Table V, 41.4 per cent of the respondent-parties did stop at 
local points of interest such as Niagara Falls, Queenston Heights and old churches in the vicinity. 


Average Number of Visits 

According to Table VI, the average number of visits to the Theatre per respondent-party was 3.5; 
the average number of visits per respondent-party to the Town of Niagara-on-the-Lake was 5.8. 
In general, these figures disclose the fact that patrons of the Shaw Festival had visited the town 
almost six times prior to their present visit, and had visited the general area almost eight times 
previously. 


SUPPORTING FACILITIES AND ACTIVITIES 


In addition to patronizing the Shaw Festival Productions, respondents made use of other facilities 
both local and en route. An examination of the usage of these facilities, their visitor ratings, and 
other activities in which visitors participated will give the visitor-impact on these other facilities 
and an insight into the opportunities for improving the total tourist plant to create an even 
better attraction than exists at the present moment. 


Usage of Supporting Facilities 
The type of facilities utilized and the number of respondent-parties that used them are shown in 
Tables VII to X. 


Altogether, 949 respondent-parties used the 24 facilities listed (including the Shaw Festival 
Theatre) for a total of 2,688 times, each party using an average of 2.8 facilities. Those facilities 
most frequently used are listed in descending order below: 


Facilities Used by Respondent-Parties While at Niagara-on-the-Lake 


Facility ar 
Restalinalits auc Cini? LOOMSr... am ok os soe seas 569 
Hetatlistomespnnt satya epi Boyt eek uo o.n. eateries. ts 296 
SOI vice tA LONS ee re ees et. oa een On eee Gy 
PP IGIMC AAS eesre ons ikc rood du hice wie Oa se 120 
EAT KG rere BRON of go alba ee wah. Hyde at wah eis ond Sar RE 103 
NE Ee SOs ars yk cree eee ecco Ac nee gt hes Sa ee a7 
PA Ot BTCC S Mires shir G ue yy cee oto ek Ss atte nee 90 
PUD COS Chale TOOMS 5 04.00 lerckealnee ve ates Calon oe 68 
IVIOR OIE OO Gis aetca dice dere ain oles cn tines a tenia amar at 44 
PBC OOS MOMMIES. 2 a7 wcuetere tus oiecexcsen aes aie ws da eae 27 


Almost 60 per cent of all respondent-parties patronized local dining facilities. If picnic areas 
and beverage rooms are included the figure is raised to approximately 80 per cent. 


Commercial overnight accommodations were utilized by about 15 per cent of all respondent- 
parties; over 60 per cent used other retail outlets which gives an indication of the spin-off benefits 
of the Festival to the local area. 


Supporting Facilities Used En Route 

Facilities were also patronized en route. Table VIII shows the combined usage of facilities at 
Niagara-on-the-Lake and en route. Of the total number of times (3,077) that facilities were used 
by respondent-parties throughout the trip 2,688 of these occurred at Niagara-on-the-Lake. 
Patterns between local and en route usage of all facilities proved to be similar. 


Participation in Other Activities 
Given the short length of stay, most parties did not have time to participate in other activities. 
Table IX shows that only 31 per cent of respondent-parties engaged in the seven activities men- 
tioned, other than attending the Shaw Festival Theatre. However, picnicking as part of a dining 
out function does rate strongly. 
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Facility Ratings 
Visitors were also asked to rate the facilities used, and this is shown in Table X. 


The greatest number of comments received (503 out of 949) concerned the quality of restaurant 
food, 70.8 per cent of respondent-parties indicating that, in their opinion, the quality of the food 
ranged from ‘‘good”’ to “‘excellent’’. Of the total 81 respondents replying to this question, 63 per 
cent passed a “poor” to “fair” judgement on the closing hours. 


The second highest negative rating was given to hotel /motel accommodation, as 44.6 per cent 
of a total of 195 respondents considered this type of facility to be ‘‘fair’’ or ‘‘poor’’. More specifi- 
cally, 20.5 per cent of these respondents thought the accommodation “‘fair’’ and 24.1 per cent 
rated it as “‘poor’’. Local tourist accommodations must be elevated to those standards demanded 
by visitors simply for the purpose of retaining present visitors to the area. 


Almost 40 per cent of the 79 respondents commenting on local taverns rated them “‘fair’’ or 
DOO 


Recreational facilities provided for children were commented upon by 29 respondent-parties, 
41.4 per cent of them considering these amenities “‘fair’’ or “poor’’. 


In summary, the average visitor to the Shaw Festival may be said to have a package of interests 
when he visits the Theatre. In addition to attending performances, he is also interested in dining 
out, enjoying the pleasant surroundings, and patronizing the local shops. Business opportunities 
are provided in catering to these interests. New historical, cultural and recreational facilities in a 
high quality setting would encourage more extended visits to the local area increasing the potential 
economic impact. A careful integration of tourist facilities is essential for the sake of preserving 
the attractive qualities of Niagara-on-the-Lake and enhancing its unique historical and cultural 
character. 
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EXPENDITURE PATTERNS 


Information was obtained in the questionnaire with respect to total costs incurred for the entire 
trip to the Shaw Festival (exclusive of transportation), and total expenditures in Niagara-on-the- 
Lake. A more detailed breakdown of these costs by commodity and service was also obtained. 
The results of the analysis of the data obtained are now summarized. 


Total Expenditure for the Entire Trip 

The estimated overall expenditure per respondent-party visiting the Shaw Festival was $52.5]. 
Since there was an average of 3.36 persons per party the average expenditure per individual 
amounted to $15.63. Estimated total trip expenditure by all respondent-parties was approximately 
$49,840. 


Estimated Overall Trip Expenditures by Respondent-Parties 
Attending the Shaw Festival 


Expenditure Number of 
Category Respondent-Parties Per Cent 
oS 1) EE cee 80 ae 
ie ae ey anise ie eI, Unt | Sadie Ge Ae Daa ss 
Ee EE ee eee ce en em yd eee eo ok we ee ge 301 ew 
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Pleo OR ar Mapai dl A Ree Ye sich eon oa heels 10 iat 
rt ee ers ere es Re ae 3 0.3 
AOU Re MaR as olan ert hard es Lie e ath te eh : 0.8 
LN ks 010 Eh 9) oa a oleae oh JR ath i ae Re iy Og Pea pi 0.2 
UTC ee eee ee See ee ee ee — — 
CUNLS SC VEEP een mea oct ae 8 ee ee ee een ee y 0.2 
Be et ines an Ba os Ces, Su bgas ecw ieee eR — _ 
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It must be emphasized that the foregoing expenditure average and total represent only approxi- 
mate estimates and must be employed with caution. 


The values were derived in the following manner. The number of respondent-parties reporting 
total trip expenditures within the limits of the various categories was recorded and totalled. Total 
expenditures for each category was then determined by multiplying the number of respondent- 
parties in each by the average of the expenditure category. For example, the 80 respondent-parties 
in the expenditure category $0—$10 were considered to have spent $5 x 80=$400. The dollar 
values derived in this manner for all expenditure categories were then totalled and an average for 
all respondent-parties subsequently derived. Obviously, an assumption has been made that when 
the true average expenditure in each category is small and the number of respondent-parties high, 
the scale of the possible error is lessened. When the range in the dollar value is high and the 
number of respondent-parties few, the scale of possible error is increased. 


It should be noted that 27 respondent-parties or 2.9 per cent of the total incurred overall trip 
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expenditures between $201—$999. The total expenditure by this group was $12,163 or 24.4 per 
cent of that estimated for all respondent-parties. The average was $450.48 which was 8.6 times that 
calculated for the entire body of respondents. 


It is probable that this small group of respondent-parties with high trip expenditures are repre- 
sentative of special situations. Some may have included the expenditure of a lengthy or costly trip 
in which a visit to the Shaw Festival was not the primary motivational factor. Much of the 
expenditure may have been incurred outside the province. 


The expenditure category $ 0—$200 included 922 respondent-parties or 97.1 per cent of the 
total. This group spent an estimated $37,677 with the average being $40.86. On the basis of an 
average of 3.36 persons per party the mean expenditure per individual in this group was $12.16. 
These averages are probably more realistic in terms of the total volume of normal respondent- 
parties undertaking a trip with the primary purpose being a visit to the Shaw Festival. 


Sixty-seven per cent of the respondent-parties incurred trip expenditures between $11—$50. 
This group accounted for $17,468 of the estimated total expenditures for all respondent-parties 
or 35.0 per cent. The average for these 636 respondent-parties was $27.46. On the basis of 3.36 
individuals per party, expenditures averaged $8.17 per person. 


It is probable that the 80 respondent-parties in the expenditure category $0—$10 spent an 
amount close to the upper limit of the range and that some under-reporting of costs was involved 
in these replies to the question. Only 20 respondents or 2.2 per cent of the sample parties were 
composed of one person only. Considering that admission tickets are about $4 each, this group 
must have spent at least $5 including transportation. Admission fees for two people are in the 
$8 range. 


Given the average expenditure per respondent-party of $52.51 as revealed in the sample and the- 


known volume of 8,000 party admissions, total expenditures associated with trips of all types to 
the Shaw Festival might be estimated at 8,000 x $52.51 = $420,080. 


On the basis of the previous discussion of expenditure categories the above estimate might be 
further refined. It has been shown that 97.1 per cent of the respondent-parties spent an average of 
$40.86. If these statistics are expanded to the universe of visiting parties, we obtain: 


8,000 x 97.1 x $40.86 = $317,400. 
100 


It might, therefore, be said that about $317,400 was spent by respondent-parties whose trips 
were motivated solely or primarily by attendance at the Shaw Festival. The remaining visitors 
whose trips were primarily motivated by other factors or involving special expenditure situations 


spent. 8,000 x 2.9 x $450.48 = $104,511. 
100 


Approximations of Total Trip Expenditures 
1. Upper Limit (Applying Average Expenditure of $52.51) =$420,080 
2. For trips essentially motivated by the Shaw Festival 7,768 x $40.86 = $317,400 


3. For trips with special expenditure pattern or not motivated primarily by Shaw Festival 
232 x $450.48 = $104,511 


It is extremely difficult to apply a multiplier to the foregoing expenditures to derive an estimate 
of their total revenue impact on the Province of Ontario. The total derived from an expansion of 
the higher expenditure categories revealed in the sample probably contains a substantial pro- 
portion of costs incurred outside the province. About 25.1 per cent of the visitors came from New 
York State and 18.0 per cent from the border communities of Buffalo, Lewiston and Niagara 
Falls. Undoubtedly, some of the expeditures of this group for gasoline, food and beverages were 
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made in the United States. Many Canadian parties staying overnight or remaining for a few days 
at Niagara-on-the-Lake or close-by, presumably made expenditures in the United States. 


Expenditures in Niagara-on-the-Lake 


An analysis of the returns to the questionnaire revealed an average expenditure per respondent- 
party of $33.78 made in Niagara-on-the-Lake. Since there was an average of 3.36 persons per 
party, the average expenditure per individual was $10.05. Total expenditure by all respondent- 
parties was $32,059. 


Approximate Total Expenditures Made by Respondent-Parties at Niagara-on-the-Lake 


Expenditures Rese ee Gee Per Cent 
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SEO A Lxmcrrencnent ch eas ct ey ht oe Nes AYR See 949 100.0% 


The average expenditure per respondent-party for the sample was calculated in the same 
manner as indicated in the discussion of total trip expenditures. It will be noted, however, that in 
this case there is no substantial group of high expenditures previously encountered. Four re- 
spondent-parties spending between $201—$300 accounted for a total of $1,002 which was only 
about 3.1 per cent of the total of $32,059. 


From the above table it can be seen that 734 or 77.4 per cent of respondent-parties spent be- 
tween $11—$50 in Niagara-on-the-Lake. This group accounted for an outlay of $18,155 or 56.6 
per cent of the total expenditures made by all respondent-parties. The average expenditure per 
respondent-party in this case was $24.73 and $7.36 per individual member. 


Those respondent-parties who spent between $51 and $300 represented 14.5 per cent of the group 
of parties. They spent $13,519 or 42.2 per cent of the total for all respondent-parties. The average 
expenditure per respondent-party was $97.96 and $29.15 per individual member. This group 
obviously exerts a substantial upward thrust upon the overall average for the sample. 


Seventy-seven respondent-parties, or 8.1 per cent of the total, reported respondent-party 
expenditures of $10 or less. The total outlay of this group in Niagara-on-the-Lake was only $385 
which was 1.2 per cent of the total. As noted in the discussion of total trip expenditures, expendi- 
tures in this category must have been close to the upper dollar range. Many were probably single- 
person parties with the individual perhaps living in or close to Niagara-on-the-Lake. Some 
under-reporting of expenditures is also possible. 


There were 8,000 parties attending the Shaw Festival in 1968. If the average expenditure per 
party is applied to this total, the direct cash outlay in Niagara-on-the-Lake associated with visits 
to the Festival was 8,000 x $33.78 = $270,240. 


It is extremely difficult and indeed an impossible task to apply a multiplier to this total to 
derive a reasonably precise estimate of the total economic impact upon the community. There is 
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insufficient knowledge of the nature of the local economy to determine a linking factor that could 
be subtracted from the total to obtain a residual value to which a multiplier could be applied. 


On the basis of information provided by respondent-parties, it was possible to ascertain the 
division of expenditures between various commodities and services. 


Expenditures on Commodities 

Table XI shows respondent-party expenditures on various services and commodities. Again, it 
must be emphasized that these data are only approximations of the actual expenditures. Question- 
naire reporting of expenditures involves problems of recall and probable inaccurate detailing of the 
actual expenditures made. For example, the average party expenditure made on Theatre tickets 
alone was $14.09. When the average is expanded by 8,000 parties, it is estimated that respondent- 
parties spent an approximate $112,720 on tickets to the Shaw Festival Theatre; actual receipts 
however, totalled $94,807 in 1968. This discrepancy can be accounted for by the combination of 
two factors; over-reporting of expenditures by respondent-parties and the consideration of 
ticket discounts given to students and special groups by the Shaw Festival Theatre. 
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VISITOR ATTITUDES 


Primary Reasons for Visit to Niagara-on-the-Lake 
Attendance at the three events of the Shaw Festival (namely the Theatre, films and seminar) was 
stated to be the main purpose of respondent-parties for visiting Niagara-on-the-Lake. The Shaw 


Festival production motivated 89.9 per cent of the visits while the Film Festival instigated 2.0 
per cent and the Shaw Seminar 5.5 per cent. 


Primary Reasons for Visit to Niagara-on-the-Lake 


Number of 

Reason Respondent-Parties Per Gent 
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The pattern revealed above is to be expected since the sample was directed specifically to those 
persons who had purchased tickets. Seats for most performances had to be obtained in advance 
thereby preventing persons making on the spur of the moment decisions from attending the 
Theatre, and visiting its environs. 


Secondary Reasons for Visit to Niagara-on-the-Lake 


A total of 52.6 per cent of respondent party-heads did not give any secondary reasons motivating 
their visit to Niagara-on-the-Lake. Another 18.1 per cent stated there was a secondary reason but 
did not specify. 


Secondary Reasons for Visit to Niagara-on-the-Lake 


Number of 
Reason Respondent-Parties Per Cent 
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The major point to be noted in this instance is that the vast majority of respondents were 
visiting Niagara-on-the-Lake at that time essentially because of the Shaw Festival. The visit was 
not a matter of combining attendance at the Festival with some other activity or interest in the 
area during the afternoon or evening in question. 


Reasons for Planned Repeat Visit to Niagara-on-the-Lake 

Attendance at the events of the Shaw Festival constituted about 55.6 per cent of all reasons given 
for a planned repeat visit to Niagara-on-the-Lake. This special event was, therefore, a satisfying 
experience with a sustaining attraction quality for a high proportion of the respondent-parties. 


Reasons Given for Repeat Visits to 
Niagara-on-the-Lake by Respondent-Parties 


Number of 
Reasons Respondent-Parties Per Cent 
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Note: *More than one reason for trip was given by some of the 949 respondent-parties. 


General pleasure and recreation were stated as reasons for repeat visitation in 24.0 per cent of all 
motivational factors listed. The attractive nature of the physical and cultural attributes of the 
general area is undeniably influential. 


Personal matters, which would induce a repeat visit, were probably related to a considerable 
extent to connections with friends and relatives who are residents of the Town. This category 
accounted for 3.7 per cent of all reasons presented. 


The historic architecture of Niagara-on-the-Lake apparently exerted a reasonably strong 
attraction upon those visiting the Shaw Festival. About 8.7 per cent of the reasons given for a 
repeat visit were related to a desire to tour the houses of the Town. The historicity of the Town 
and the Niagara Frontier as a whole apparently represents a substantial tourist development 
potential that deserves systematic, co-ordinated and comprehensive exploration. 


How Niagara-on-the-Lake was First Brought to the Attention of Respondents 

Interestingly, 54.9 per cent of the respondent party-heads indicated that the town of Niagara-on- 
the-Lake was first brought to their attention through the Shaw Festival Theatre. It is, therefore, 
obvious that the introduction of this special event has done much to increase the public awareness 
of the community. 
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How Niagara-on-the-Lake was First Brought to the Attention of Respondent-Parties 


Number of 

Respondent-Parties Per Cent 
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Another 13.9 per cent were made aware of Niagara-on-the-Lake through friends and relatives. 
Some of this group probably have personal connections with residents of the community and 
undertake periodic visits to them. 


Word-of-mouth apparently brought Niagara-on-the-Lake to the attention of 8.7 per cent of the 
respondents. Business contacts were noted by another 1.3 per cent. 


The low incidence of advertising through brochures, news media, television or radio is notice- 
able. This same pattern was evidenced in the Gas Station Survey (i) conducted by the Department 
in 1967. In the same study, however, it was found that more than 50 per cent of the respondents 
were generally aware of Ontario advertising.(il). 


It appears that it is difficult to effectively measure the significance of advertising in relation to a 
specific event. If those questioned had been asked whether or not they were aware of advertising 
promoting the Shaw Festival, or any other event, a more reliable picture of the impact could 
be obtained. 


Order of Preference of Interest in Festival Events 


Respondents were asked to rate, in their order of preference of interest, the range of Shaw Festival 
activities including stage productions, seminars and films. 


Respondent-Parties’ Preference of Interest in Shaw Festival Theatre Activities in Per Cent 


Stage Film 
Preference Productions Festival Seminars 
| Fir eee Nea oe Oe eae 98.8% O54 14% 
OCONC ue a aete ne tetenanattmes O02 ied 219 
TRE Fi | Ns OS eee AN ha 1.0 27.8 70.7 
JUGS GN ER eae aa aie ees 100.0% 100.0% 100.0% 


An analysis of the results clearly indicates that the entertainment aspect provides the broad 
appeal. Moreover, the stage productions occupy the indispensable pivotal position. 


(i) Gas Station Survey, 1967, Travel Research Branch, Ontario Department of Tourism and Information, Table XI. 
(ii) Ibid, Table XII. 
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Stage productions were the prime interest or preference of 98.8 per cent of those replying. Film 
presentations were rated as the second choice of 71.7 per cent of the respondents and the seminars 
third, with 70.7 per cent. 


Preference for Commencement of Theatre Performance 


The evening performance at the Shaw Festival Theatre commenced at 7:30 p.m. on the opening 
night of each new play and 8:30 for all other nights from Tuesday to Saturday. Matinees on 
Saturday and Sunday commenced at 5:00 p.m. 


The analysis of the results of the question relating to the starting time for evening performances 
revealed that about 53 per cent of the respondents preferred a starting time prior to 8:30 p.m. 
Fifteen per cent felt that commencement of plays as early as 7:30 was desirable while 46.7 per cent 
preferred 8:30 p.m. 


Preference of Respondent-Parties for Commencement of Evening Performances (i) 


Per Cent of 
Starting Time Respondent-Parties 
TeSOs An. ston ee eed ee ean Ae are 15% 
8 OO Pim, eee ces cha mee te 38.2 
SeSON DA ry ee ee a ert ete eer: 46.7 
TOS AGIA). sist aeeinteneerieg Rely mand Pach 4 100.0% 


(i) 824 of 949 respondents or 86.8 per cent answered this question. 


Of those replying to this question, 47 per cent indicated that they would prefer a 2:00 p.m. 
commencement time for both Saturday and Sunday matinee performances. 


Preference of Respondent-Parties for Commencement of Matinee Performances (ii) 


Per Cent of 
Starting Time Respondent-Parties 
PA 00 00 Resa SP! SMAI Siachatt eo prt a2, 
BRU UR ay ilar et eens ee ee a OD. ae 525 
TOTALS, geti eter es teers #5 100.0% 


(ii) 615 of 949 respondents or 64.8 per cent answered this question. 


No attempt is made in this report to comment upon the advisability of shifting the starting time 
for performances which involves the consideration of a wide variety of factors outside the scope 
of this study. But irrespective of this, the percentage of respondents preferring an earlier commen- 
cement of both evening and matinee presentations is worthy of note. 
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TABLE I 
Time away from home on trip to Shaw Festival, Niagara-on-the-Lake 


Number of Days Number of 
Away From Home Respondent-Parties Per Gent 
RAPID AYE esha eee aes ne er Gar PN VaR Rh 578 60.91% ‘ 
De ee te a hn he cy 198 mcrae 81.77% 
Bad Ay ee a BR oy phar Series ahi coh oiargata eek 113 11.9] 
ee ARM LPS ten ec SNe ah ceria Relea Je npdorenal borat ava 28 2,95 
ear eMe NRT re rene 5.25 Sec tices evel ae A 12 1.26 
Nae ara ete NACL so hares es sssignssig) Lia Saabs cone Hann 6 0.63 
CIES De a oe SE en etd: Senn ee 3 0.32 
PET OMA MID Fy SUR Me cc colevtgus sciisrtts ore aeve-whe 3 0.32 
[GRO CIS 2 Vo SRE i ae ener anne an 8 0.84 
949 100.00 % 
Average Time Away From Home: 1.4 Days per Respondent-Party 
TABLE II 
Time spent at Niagara-on-the-Lake 
Length of Time Number of 
Spent at Niagara-on-the-Lake Respondent-Parties Per Cent 
DSRS Be OUES 2 elacseraee dias Geode w winnie siveuertoars 191 20.133 _ 
5 HOUurs 10 way (NOt OVEINIght).. wok go. sa aw es 613 64.60 | 84.73 /o 
AALS Vis san NTs Soon is: haus ce ds iar econ 99 10.43 
tT S USN A Sey Cisin <i aaa be ow 35 3.68 . 
Sera ehite eh es lew dee avn 4 0.42 { 14747 
Bie Aig WANN eee Ph yc os os + c,x Raves wale abe 2 0.21 
DN i hee ee te ote ek ane ie di be SS Anes 5 0:53 
949 100.00 % 


Average Time Spent at Niagara-on-the-Lake per Respondent-Party 0.63 Days 


TABLE Il 
Selected Communities, visited or passed through, on trip to Niagara-on-the-Lake 
by Respondent-Parties 


OO QMnity Visited Community Passed Through 
Number of Number of 

Community Respondent-Parties Per Cent Respondent-Parties PernCent 

Niagart Falls. Ontario: seem. 2034. 180 13.977, 128 13.49 % 
Niagara: alls, New York. S32) v6 045. 38 4.00 Th 11.69 
DN ATIOSO ees es 5 eee ee aCe ge #) 0.74 wi 0.74 
Barrie sc Norn Of Barmtic............- 5 0.53 3 0.32 
Pele OlOU Cea tii ic ska cag ho 5 0.53 4 0.42 
ER GEOTOMCeeea is CEPR es Soma ay | aoe at Aad 
ie OL GR es he OE oo af 2.89 | 0.11 
RIO e Ae es os Re oa 19 2.00 28 2.95 
Sia RINGS. 6 og ee BE sc hak 80 8.43 121 12.75 
clos ieh ee ee os i MO tw 24 253 a 5.79 
Perea Os es ce AB ew ew 32 3.01 84 8.85 
Oa area ae. OM ob ews B25 9 0.95 5 0.53 

a iieed We) Cl Gee. ae Se 477 BO Bee A 578 60.91% 

Did Not Visit or Pass Through Any of 
Spr Comiminiics eet... 4I2) 4 Tk 
Total Number of Respondent- 
cas) Sara ea 949 100.00 °% 949 100.00 % 
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TABLE IV 


Respondent-Parties’ reasons for not staying in the vicinity of Niagara-on-the-Lake 


Number of 

Reasons Respondent-Parties Per ‘Cent 
Lack.of Campsites and Trailer Pacilitiess nas pee eee: oh 0.42% 
Lack Of Pings tovd0 * tice ck ie Ae ee ee Ae 2S 2005 
Lack-of Motel/Hotel Accommodation: 24. 2404.45.2% 63 6.65 
Returning Home the same, Niet cee ete. alts 679 LVDS 
Had not Thought of Niagara-on-the-Lake as a 
B RlACe TORS EY «be cule siesta Yana iss ae nn ear Mee ee ee 25 2.08 
Other R Casoasigy hos uncnen tenet ane Oe Ue eats 65 6.85 
DIG NODS tates. (rt ee ee te Skt ESE 88 927 

949 100.00 % 


TABLE V 


Points of interest visited by Respondent-Parties on trip to Niagara-on-the-Lake 


Points of Interest 


Niacatas Fa lisee ny v.s.ccsamearet ee meee 
LakesEric ete: A ete eee eee: 
Port. George ee: inc Sis eee 


Fort Mississauga. . 


Historical homes and ionttattarss., aes 

Butlers, burial Ground... a 
Oucenstonstd cre iter cee ae rs 
MUUSC IIIS 7 Brae i eer eater tes Ae 


Did Not State Any of Above Points of 


Interests Visi ted jan eet ee ee eee 


TABLE VI 


Number of 

Respondent-Parties Per Cent 
Me 67 67.94% 
a) 6 1.53 
ey 56 14.25 
ae — — 32.06% 
ae 3 0.76 
eens 15.52 
eee 393 100.00 % 41.41% 
rear a0 58.59 % 
aneeA9 100.00 °/ 


Frequency of visits to the Theatre, to the Town, and to the Area, made by Respondent Barties 


SHAW FESTIVAL TOWN OF 
THEATRE NIAGARA-ON-THE-LAKE AREA 
Number of Number of Number of 

Number of Visits Respondent- Per Cent Respondent- Per Cent Respondent- Per Cent 

Parties Parties Parties 
Olicee a. «Sen ec amerts 270 30.79 97 13.18% 42 6.56% 
Bhs (epee ee Pere, Aiea, Mig 177 20.18 104 14.13 68 10.63 
SPEIMCSYe. fone oe ee 136 [595 108 14.67 51 7.97 
ASEVIICS he .0,. <3, ae a, 90 10.26 OSie) 9.24 37 5.78 
SOP TIN GS iste, 0. ou: Sate Ree aR aes 40 4.56 oy 5.03 5 5.78 
OMICS i eo ee 43 4.90 a) Toa 36 568 
RUT Sige tae ee sae Le 1.94 21 28) 13 2,03 
PUN I OS Ha) ce et ec kas 19 Dag hy 14 1.90 9 1.41 
OrOTAINIORGe TINGS eras acon war. 85 9.69 234 31.80 347 54.21 

877 100.00 % 736 100.00 % 640 100.00 % 
Average Number of Visits per 
Respondent-Party oo. es. 3.48 3.10 7.60 
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TABLE VII 


Facilities used by Respondent-Parties while at Niagara-on-the-Lake 


Number of 
Facilities Respondent-Parties Per Cent 
Wyo UAWePeSlivalel Redes. muri shows herr 949 100.00 % 
RD BALA capers casserole rs ater ees ie tie Ba be 949 100.00 % 
Phen VO MIN OOM ei etic ser tae eee a ee ae 90 LS aN), : 
Wipe RGGI. BMP cs BTS E PEK ha 44 11.34 e 34.541% 
Petre Oiiearcese ov eae es eee eae ZT 6.96 
CAE Caine eey. ae Wak MRE Cae ees Mees - 1.03 
PERS icra ates amie a oh ee ee ee ane) ae 103 ZO.) 
EICMCAALOAS ee Con Se en el ere. 120 30.92 
OWA peer i Ee: omerncateeis wor er 388 100.00 % 
Br SCLVICS LA UIONS + text irees a acs aire OTe Fax 18.98% 
Browets Metall StOteses aes. seks tee es o 1.10 
Pubic beverave WOOMIS 6) eel fe tee 68 G22 
PiQUOn SVOleS 0c eee eae oe ee ee 24 2.90 
Restaurants:or Dimming Rooms. 22.9. <a 569 68.80 
PORA Loterety Sei aeore y his eS EEA EEE 827 100.00 % 
Ey ae VE ALIN Astle escort i e EA sO TE ORS ERE RS 14 34.15% 
COME COGS Aa eee os ume ose ay 19 46.34 
NEO Vic. LMCALIC setae ener AR ate rose ad autehe 8 ipa 
DOT A seis bess ete WOOL EEE RATA 4] 100.00 % 
Drotkd OS PI Glebe eves: orien s Pte a wees 1 059524 
DOCOMO IEMs cco cae ae Oe one aie i 6.67 
PLUS One A Meee ee oe es oe eee ty a7 92.38 
OD Alate chore wieires Gare ly vee 105 100.00 % 
De aLOCEL Ve tOlGun erates. Mew eae Ce ee 85 Zot oa/e 
Tid Wake DlOle we ae ane oe ees 12 4.05 
COLIN ORS LONG ata ante a. 6 ye ea 2 30 10.14 
CES LOLs Sree Meet een eee 169 57.09 
‘COG. 8 a ee eo oe eres ere ee 296 100.00 % 
(ees WiTIMIN Gs ROO nec Sarin aes 1 ES PES 5 100.00 % 
[kOSUET 2 eee ox re eee ee ae 5 100.00 % 
S~ Othee PAciities ce eetarse eee ee ee Ad 
TOPAL= Alle PAG ILS TLRS 2 eer otere te 53 2,688 
Average Number of Facilities Used 
ber Re poudent-Party 24. nase ns Dano 
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TABLE VIII 


Facilities used by Respondent-Parties while at Niagara-on-the-Lake and en route 


Number of 
Facilities Respondent-Parties Per Cent 
Ras hw Pestival Pica Creer ase ene ec 949 100.00 % 
dE G21) bra hie R ier oc mie Oa be helt BRS Bg eg ea 949 100.00 % 
PAA og Fao RA Sele 1s ree ee mer Ee ana Men aaa Ue 102 20.44% 
WIOLCLE ROOM ie su ebninet eterna tetera ort 19 15.83 
PPICHO: SEV OIC ier cite eee tec re re, etek oe, 54 10.82 
iailen. Gani pyar. ta.ree eer hae te 1 2.40 
15020 a ae Ro Oa Re irr Pe nN Oe 132 26.45 
PICNIC ATOIS te ee eee 120 24.06 
Ce TEA Te bess eee caecum mean teats 499 100.00 % 
TESOrVICe OLATLONS ta. rola od ah eee ere. 246 2433/7, 
Brewers RetalliSl@rese see one eer, 18 1.78 
Public Beveragemiooins pee eae eee. 75 7.42 
Liquor SLOTESY veeeenc ce, colton eee earn 39 3.86 
Restaurants‘or Dine Rooms... 633 62.61 
ig Deut ecrearade nts Menrss Sonar irae pny) POL 100.00 % 
BNE ATINA) OG ic feces tea te od oan eee eee 14 30.43 % 
CROCE CUISE Biss ee erates Stee ree ee: ZZ 47.83 
NLOVIc RL nlCAte ater te te meen ee 10 21.74 
LON eee ne rr erie eee 46 100.00 % 
DEL OSE ALA can, comes ead eae etiam eerie ee cet 1 0.80% 
Doctor OmDentistiec sy. cay, etna 9 7.14 
Dito StOle tar aa tere eat 116 92.06 
TORN cae ae ee eee 126 100.00 % 
GO. 9 GTOCCEVe S(O0C eae Bethee aerated ce oles 102 28.90 % 
PIS TOW ALC SLOTS ami to aed. os easy Ly 4.82 
CAGUIINE SLOT ameee.. tore shen oe nye ca 47 real 
OCHETESTOTES Sree Soe ett tree ter ore ee 187 O27 
OO een ere erate ee reer, 353 100.00 % 
Jo OWE oth OO er arn 2 ne ee ee 16 100.00 % 
TOTAL eee tras ec ena te are 16 100.00 % 
Sv Other Pacihitice @awiee ee ee ee ee al, 
TOTARSAL EC EAGIELEIES v2 re apd 
TABLE IX 
Recreational activities undertaken by Respondent-Parties at Niagara-on-the-Lake 
Type of Recreational Activity R Poe better aa 
Pignickme 2 {lata cere: ah eee 145 BOALIpG Sefer il setae eee 13 
G70) ht 0 game ready ag Sarat By a teeny vt 14 SWE HOt acest Peer Ary ae 16 
Attending Festival Theatre......... 949 PlayingaT enpis cee ates eee ate 
Attending MOViC (caw aeiusee- cues 9 Othe Finer cen cor oe errr eee 95 
TOU Loy race tants aie: Mee tae ae eee ae ee 1,242 
Average Number of Recreational Activities Undertaken per Respondent-Party........ 31 
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Graph No. I 


Graph No. 2 


Time Spent at Niagara-on-the-Lake 


Age of Respondent Party-Heads 
Attending the Shaw Festival Theatre 
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Graph No. 3 


Primary Reason for 
Visit to Niagara-on-the Lake 
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Graph No. 4 
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While at Niagara-on-the Lake 
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Graph No. 5 


Points of Interest Visited by Respondent-Parties 
On Trip to Niagara-on-the-Lake 


Graph No. 6 


Approximate Total Expenditures Made by Respondent-Parties — 
At Niagara-on-the-Lake 
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Graph No. 7 


Home Town of Respondent Party-Head 


Sera ae 
- ope 
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Graph No. 8 


Occupation of Respondent Party-Head 
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APPENDIX | 


Sampling Procedure 


A stratified random sampling procedure in a universe of parties ordering tickets from the Shaw 
Festival Theatre was employed. This study was, therefore, concerned only with those visitors to 
Niagara-on-the-Lake who purchased tickets and attended performances at the Shaw Festival 
Theatre, the Film Festival, or the Seminar on George Bernard Shaw. 


All tickets had to be ordered in advance. The Administration’s mailing list of approximately 
8,000 parties garnered during the 1968 Festival period (June 27th to September Ist) was stratified 
according to origin and a proportional allocation for each origin was then determined to obtain 
a sample size of 2,000. 


Two thousand questionnaires were mailed out and 949 usable completed replies were returned. 
This unusually high incidence of returns is comparable with those received during the Stratford 
Visitor Study where out of 5,000 mailed questionnaires, 2,478 usable replies were received. 


The completed questionnaires were punched and tabulated, and from data obtained, the 
analysis, Tables and Graphs were prepared. 


Technically the sampling was carried out in five stages: 
Stage I —Determine total number of parties=R 


Stage II —Stratify Stage I according to origins as follows: 
Metro Toronto=N, 
Other Ontario =N> 
Other Canada =N3 
American INA 


Where N, +N,+N3+N4=R 


Stage III—(i) Taking each origin in Stage II separately and stratify according to 
(a) number of parties attending matinees only =K, 
(b) number of parties attending weekday evenings=K> 


(c) number of parties attending on weekends == iKs 


(ii) Determine the proportional allocation for each origin to obtain a sample size of 
2,000 as follows: 


M, Mz M3 Mg __ 2,000 


MeN, «6 6ONG. ONG R 
Where M, + M> + M;3 +- Mg, — 2,000 


39 


Stage 1V—Determine the proportional allocation for stage III (i) for each origin as follows: 


(a) X1 X2 X3 M, 
= — = —__ = —"__ (for Metro Toronto) 
Ke (Kou Ka eG 


(b) Xy, Xess M, 
— = —- = —-=-—— (for other Ontario) 


(c) X{ X> X3 M;3 
—— = ——_ = —_=~—-_ _ (forother Canada) 


(d) X; Xp X3 Mg 
SS (foramernican) 


Where X; + X,+ X3=M 
Ree Keen 


Stage V —Select final sample of size X,, Xz, X3 for each origin. 


40 


APPENDIX II 


History of the Shaw Festival 


Situated on a point of land where the Niagara River empties into Lake Ontario in an area known 
to the Iroquois three hundred years ago as Onguiaahra, stands a truly old “Canadian” town of 
great charm—the small but all important historic town of significant cultural relevance in past 
and present history, the town of Niagara-on-the-Lake. Here is an all “Canadian” town—and 
there’s no town anywhere else in Canada quite like it. 


Known by forty different names until incorporated into the Town of Niagara in 1850, it is 
known today as Niagara-on-the-Lake to avoid confusion with Niagara Falls. In this area, 
Canada’s future as a nation was decided and assured. Here, in this Town of Niagara, the first 
Parliament of Upper Canada was held in 1792. In this area, names such as Queenston, General 
Brock, St. David’s, McNab, Fort George, Colonel John Butler, La Salle, Fort Mississauga, 
Homer and Virgil are names that ring a clarion call in the saga of the exciting story of Canadian 
history. Rather unique in this age of superhighways, the Town of Niagara is small enough to be 
seen on foot, and every foot of it is a delight to see. 


With the founding of the Shaw Festival in 1962 and its incorporation into the laws of the 
Province of Ontario on July 22nd, 1963, along with the only recent recognition of its enormous 
potential, the Town of Niagara-on-the-Lake has come to play an even greater role in the laying 
of Canada’s cultural foundations. 


An already living theatre that desperately needs a proper place to perform, (unlike other 
structures which are often built with little to house), the Shaw Festival Theatre is located in the 
converted old Court House in the Town’s square which dates back to the time when Niagara 
was both the social and administrative capital of Upper Canada housing the courts of the united 
counties of Haldimand, Lincoln, and Welland. 


The initial impetus for the formation of a theatre in Niagara-on-the-Lake came from a noted 
Niagara attorney—Brian Doherty, Q.C.—a former Broadway playwright and founder of such 
Canadian companies as the Straw Hat Players and the Red Barn Theatre. 


Assisted by a prominent Buffalo educator and Niagara summer resident, Calvin C. Rand, 
who became President of the Festival in 1964, Doherty conducted meetings of people from the 
area interested in theatre, raised a few hundred dollars, and organized a company of the best 
amateurs from the area. In the summer of 1962, the Shaw Festival was comprised of four per- 
formances each of ‘Don Juan in Hell’? and “Candida” presented in the Town Hall. In the 
following year, the amateur group was reorganized as a professional company and incorporated 
into the Court House Theatre Company. 


Most significant, however, is the fact that the Court House Theatre has earned the unique 
distinction of being the only professional theatre in existence devoted to the works of its central 
playwright—George Bernard Shaw—and his contemporaries. The Festival, partly by chance, 
partly through the perception of its organizers, has coincided with a tremendous revival of 
enthusiasm for George Bernard Shaw throughout the English-Speaking World. Thus, as Stratford 
appropriated William Shakespeare, Niagara-on-the-Lake adopted George Bernard Shaw, not 
only because he was the only other English playwright to write over forty full-length plays, but 
because his wit and wisdom are even more timely and refreshing today than when written. 


As J. B. Priestly wrote on Shaw, one can well understand his significance today; 
‘The Victorian Age was filled with giants and junk. The last Victorian giant was 
a red-bearded Irishman who put a match to the junk and then sauntered away, 
chuckling, fully aware of the Mephistophilian effect of the leaping flames.” 


4] 


Because the initial policy of presenting three major Shaw plays each summer would soon prove 
repetitious, the new Artistic Director, Paxton Whitehead decided, in 1967, to present one of the 
best examples of playwriting in the period of Shaw’s involvement in the theatre. The Festival is 
continuing to build towards a three-play formula per season consisting of one major Shaw, one 
more esoteric Shaw and one major non-Shavian play. 


There are numerous Shakespearean festivals throughout the world but, to date, there is only 
one Shaw Festival and luckily, Ontario provides both to taste. The Shaw Festival complements 
rather than competes with the older, bigger and more celebrated Shakespearean Festival at nearby 
Stratford. To the tourist and resident, the Ontario summer proves to be an intellectual treat as he 
swings with ease from the grandeur and poetry of Shakespeare at Stratford to the spare, com- 
pelling wit and philosophy of the more topical Shaw at Niagara-on-the-Lake. 


In addition to a theatre programme, the run of which extends from the end of June to the 
beginning of September, a ‘““Shaw Seminar” and a “Shaw Winter Film Festival’ were initiated in 
1964 and a “Shaw Summer Film Festival’ was initiated in 1967. 


Co-sponsored by Brock University with the founder and first president of the Shaw Festival, 
Brian Doherty, Q.C., as its Chairman, the four-day Shaw Seminar calls upon leading authorities 
from the artistic and academic world to lecture in various locations such as the Court House 
Theatre, Brock University (St. Catharines), Queenston Heights Restaurant and St. Mark’s 
Parish Hall. 


Besides luncheons, motor tours of historic houses and sites, and visits to the Niagara museum, 
members attend films and two Festival productions. Registration, however, is limited to one 
hundred persons. A set fee includes all theatre tickets, and meals and lectures therein. It does not 
include accommodation and other meals, the responsibility of which is placed upon the applicants 
who are strongly advised to book ahead for reservations as it is the height of the tourist season. 
Motels and hotels under broad cost-categories ranging from deluxe to moderate are listed in the 
Seminar pamphlet. 


After five years of steady progress, the Shaw Festival has become a vital part of the area’s 
cultural life, entrenching itself firmly and smoothly in the ever-spreading complex of Toronto 
culture. Audience response has grown rapidly each summer. Since 1963, annual box office 
revenues have increased from $9,069.85 to $94,807.93 in 1968. 


Government support at all levels, as well as annual fund raising, has matched this growth. 
In 1965, the Province of Ontario Council for the Arts granted the Shaw Festival $10,000; the 
following year, the Canada Council contributed $2,400. Other contributors were the County of 
Lincoln, and the Town of Niagara. In 1969, the grant from the Canada Council was $35,000, 
and from the Province of Ontario, $18,000. 


In spite of the greatly increased number of performances and its greatly extended season to a 
ten week run from its original three, the Festival’s high professional standards of direction, 
performance and production have been maintained. Its international renown based on the enthus- 
iasm of ever-increasing audiences has retained an audience attendance, the highest in the North 
American continent, which averages around 97 per cent of its total seating capacity of approxi- 
mately 385 persons. 


This record has been achieved despite the deficiencies of the old Court House Theatre which, 
though it can only be rented during the summer months, also houses the annual féte of the Simcoe 
Ball. In fact, one of the reasons why the Festival attracts and maintains its high audience attend- 
ance is that it is located within easy driving distance of residents of Toronto and other major 
cities in Southern Ontario and the citizens of Buffalo, Detroit, Rochester and other U.S. cities. 
Moreover, the Court House Theatre Company is the sole professional theatrical company operat- 
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ing on the Canadian-United States border receiving regular financial support from the citizens 
of both countries. Indeed, every performance thus becomes a minor international occasion. 


The growing reputation the Festival is achieving in both Canada and the States will grow even 
brighter in the years ahead if the theatre continues as energetically and enthusiastically as it has 
in the past. 


Although, as a producing company, the Festival plans to expand with tours and special engage- 
ments, a step begun in collaboration with the Manitoba Theatre Centre which led to the engage- 
ment of “Major Barbara” at Expo ’67 and in Winnipeg, the season at Niagara-on-the-Lake is 
expected to confine itself to the summer months. 


Though the Court House has served well and was a fortunate and appropriate place to begin, 
it has its artistic and economic limitations, to say nothing of such matters as comfort and security. 
Present facilities lack completely in storage space and workshop space, and prohibit an alternating 
repertoire, forcing each production to run consecutively. 


A new theatre has become a necessity; audience demand is sufficient reason. 


Plans to build a new theatre are underway; future prospects for expansion are encouraging— 
but when it will all come to pass is still a matter of conjecture. The Shaw Festival currently is in 
the process of trying to raise $2 million for the project. 


In the meantime another non-profit cultural organization, the Toronto Symphony Orchestra, 
has been looking for a summer home bandshell in the Niagara Frontier region. In the spring of 
this year, the Federal Government announced the transfer of three provincially-owned historic 
sites— Fort George, Navy Hall, and Queenston Heights—to Federal administration. Recognizing 
that the Shaw Festival and the Toronto Symphony add to the charms of this area, the Federal 
Government has provided leasing arrangements to the two cultural non-profit enterprises to 
establish proper accommodation in the neighbourhood of Niagara-on-the-Lake. The Shaw 
Festival is presently making plans to build its new theatre on the golf course west of Fort 
Mississauga. 


With the announcement of the transfer of sites in Niagara-on-the-Lake to the Federal National 
Historic Sites Service, considerable historic research and substantial expenditures will inevitably 
be incurred indicating a prosperous economic future and an increasing number of visitors to 
locations in Niagara-on-the-Lake, including the Shaw Festival and the Toronto Symphony. 


Combined with its historical assets, its highly favourable geographic location, and its attractive 
physical landscape, the entire Niagara Frontier is in an enviable position for tourist development. 
The comparative lack of commercial development, while discouraging from a commercial stand- 
point, has preserved the historical atmosphere of the town—a major factor responsible for the 
success of the Shaw Festival. Visitors to the Shaw Festival gain the opportunity of making 
excursions to the lakeside parklands where museums and ancient military and naval establish- 
ments illustrate Canada’s early struggle for independence. Increased summer activity through the 
Shaw Festival Theatre would seem to indicate historic Niagara as being the logical centre for 
growth in the tourist trade, but facilities must be established with the utmost discretion in order 
to preserve the historical atmosphere of the Town. 


The Shaw Festival Theatre at Niagara-on-the-Lake has become an institution in our Canadian 
cultural heritage alongside the Shakespearean Festival at Stratford. The charming aura of the 
town has enhanced its establishment and its success—and that success must now be ensured. 
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APPENDIX Ill 


NIAGARA-ON-THE-LAKE TOURIST SURVEY 


. On this trip, how long were you away from Home? 


l. 4 day L] 5. 8 days-2 weeks a 
2. 1 day [_] 6. 15 days-3 weeks [] 
3, 2-3 days [_] 7. 22 days-1 month [] 
4. 4-7 days ey 8. More than 1 month [_] 


. What was the total number of persons in your party when you visited Niagara-on-the-Lake 


during the time period checked above? 
(PLEASE CHECK ONE BOX (X) ) 


1. One person bed 4. Four persons [] 
2. Two persons [_| 5. Five persons a 
a dhree persons» «|. 6. Six persons al 


7. Seven or more persons [_] 


. How many of these people were— 


(PLEASE WRITE IN NUMBER OF PERSONS IN EACH CATEGORY) 
Number Number 


Adult men:(18years-or more). Teenagers (13-17 years old) 


Adult women (18 years or more) Children (12 years old or less) 


. How much time did you and your party spend in Niagara-on-the-Lake on this trip? 


1. Less than 3 hours ee 4. Stayed 2-4 nights fa 

2. 3 hours to 1 day—but not overnight [_] 5. Stayed 5-10 nights a 

3. Stayed 1 night [] 6. Stayed more than 10 nights [ | 
. If you were towing a trailer, what type was it? 

1. Camping trailer ie 3. “Mobile home’”’ r4 

2. Boat trailer [_] 


. What was the primary reason for this visit to Niagara-on-the-Lake? 


(PLEASE CHECK UNDER THE LEFT COLUMN BELOW) 


. What were your secondary reasons for visiting Niagara-on-the-Lake? 


(PLEASE CHECK UNDER THE RIGHT COLUMN BELOW) 
Reasons— Questions 6 & 7 
Primary Reason Secondary Reason 
for Visit for Visit 


Ore LN te eee coslett arses eure icep aid > 4a was 
Rae RANG MRN ee eo re Re we Soe 
[OTT CESS an asa n-ne Aer. neerar ee ey 
Perro aeon rally, Alt AIES ood wget oraks ox bere 69 
SMa SUVA PLOMUCTIONS 6 case awe ee da some 8 
USL AUTEN COURT) (TO Ren ae Re og an eae 
BAe PE ees Sette Aik ho od we ec ne 
VEIT IEG Me Oe OE a ee ee ae a ee ee 
Wise ends OL TelAlIVes. 2.6 65 le ee es 
PA eI | sacs Gace eo o's o eae SRO OER 


| ah a | | | 
RE? ie se ee 


ag i aie SE kal ai 


Other reasons (PLEASE WRITE IN) 
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8. Please check the communities which you visited or passed through ON THIS TRIP. 
Stopped Passed through 
Niagara’ Falls, Ontario ty anise weer eee ye 
Niagara halls” News Obk sae eee er 
WIHdSODS v.0e oor os wack Gece ue pee 


. Peterborough... Ree tee ees ok 
OTOTIO 4.500 sx Sees bea EArt ae xis 


CHNDARWNS 
See eae 
Bee sae es saaah 


Other communities visited on this trip 


9, Please (X) each of the facilities you and your party used while you were in Niagara-on-the- 
Lake ON THIS TRIP, and in entire trip. 
Facilities used Facilities used 
POMINC ODL elas in entire trip 


_— 


P OMaW a eStiviall lL Neditc ser t aang smi eee 
Di EAGLE PO ONS) ert teak. eee ree ake ens 
WEOTCIBCOUMUS ure nee ee ete se oon coe 
Fete SOME xy eise.hat oak sie as aa anes 
‘Bratler camp... 5 Pia te eee 4 set 
PAKS Wale eee Mien nay css here et Pte 2 


Public: beverage ROOM Seah are aera. 
LiQuor Store sean tee eee ee ee 
Restalrants<or dining TOOniss.. a.m a0. oats 


Ss PILOSDILA tan lahore cle ee Re tia ee ee ere re 
DGGIOrOreDentist, 4a aya ene ete 
DGS CLOTS sy tort ai eat ere eee eee 

ORS CROCE StOle.s ays ey eRe lire ee ate ad cian g 
EAC Ale cSLOle.. 0 cnet ehh ee ee er ae 
ClOtnin OE LOTE As aan heute cee rena eae 
CUS SCOPES ek Yous ain es tes Sone eee ey ate 


Se ae SSeS ee ie Sas 
SEES ee ee eS eee ee See ee 


Other facilities not listed (PLEASE WRITE IN) 
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10. What recreational activities did you or your group undertake in Niagara-on-the-Lake 
ON THIS TRIP? 


L. -Pienic [| 6. Swimming [ | 

2. Golfing a fo Dennis j 

3. Festival Theatre [ ] Other (PLEASE WRITE IN) 
4. Movie i Sees ei as 

5. Boating [| oe a 


11. Please check the category which best expresses your feelings concerning each of the following 
services in Niagara-on-the-Lake. 

Excellent Good Fair Poor 

2 3 


i 


Hotel/Motel accommodation. . atest ayes 
Oa Ol Perla UlanUtOOd :.o.4 cis Wises ws ee ey Oe 
Qoality of restaurant setyicem sete «sc e « 
Oualityo1 dining TOOMS. <yeameah ee se vas 
DeLVICe SUALI ON Seg Maier Meath ta teoceP Al soe kco os 


OI 


Gack tail OUNCES <5. 41 eee rete 5.6 vo 5% 
Attitude of local people towards visitors........ [] 
Local prices Ol goods andiservices 44. ......... 
Caio e facies 4.4... eemir het cure es Goes Fes 
eben TAGUI CS er atchaed hare ses tiies Gon ane ae 
racine, NOULS Oe ucts wots sere ee ee 
SGM S gO LOLCS or cee ee he ol siaee vg. ten aes 


TL 


| 


LI 


ae) 


12. If you did not stay overnight in the immediate vicinity of Niagara-on-the-Lake, was it for 
any of the following reasons? (PLEASE CHECK) 

Pack Ol-campsites anc trailer fAClitics 7. f..2.. es sepea 
Lack of “things to do” in Niagara-on-the-Lake......... 
Backor motel /hotel:accommodation saeco. sees 
Returning home the same night. . 

Had not thought of Niagara-on- -the- Lake a: asa Aiilace to stay 
. Other reason (PLEASE SPECIFY) 


Sead relics Nad ae 


13. Was this your first trip to Niagara-on-the-Lake? 


Loe Yess) PANG Uh 

14. Please check each of the following points of interest you visited. 
1. Niagara Falls i 6. Butler’s Burial Ground [ | 
2, Lake: Erie [] 7. Queenston Heights ial 
3. Fort George [| 8. Museums [] 
4. Fort Mississauga ie 9. Local Churches B 
5. Historical houses & buildings [_| 

15. How was the city of Niagara-on-the-Lake first brought to your attention? 
1. Shaw Festival Theatre [_] 5. Family or friends [] 
2. Word-of-mouth [_] 6. Business contacts [] 
3. Advertisements or brochures [_| 7. Television or radio a 
4. News media a 
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20. 


ra 


pea 


20% 


24. 


20% 


26. 
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. Do you plan to visit Niagara-on-the-Lake again for any of the following reasons ? 


1. Festival Theatre a] 6. Pleasure [al 
2. Business [] 7. Shopping [] 
3. Personal ia 8. Simcoe Ball [] 
4. Vacation [] 9. House Tour a 
5. Recreation [_] 


. What was the approximate total expenditure of your party on the entire trip enroute to and 


including Niagara-on-the-Lake? $ 


. What was the approximate total expenditure of your party on this trip in Niagara-on-the- 


Lake? 


. Would you please indicate the approximate total expenditure of your party on this trip for 


EACH of the following categories: 


Food & beverage Entertainment 

Gift merchandise o0 Attractions 

Festival tickets Personal use merchandise 
Accommodation Shaw Seminar 


Would youplease indicate the approximate expenditure of your party on this tripin NIAGARA- 
ON-THE-LAKE for EACH of the following categories: 


Food & Beverage Entertainment 

Gift merchandise ye eos oe Bae ey Attractions 

Festival tickets Personal use merchandise 
Accommodation Shaw Seminar 


Into which of the following age groups do you fall? 
1. Under 20 years old i 3. Between 35 and 49 years old [_ | 
2. Between 20 and 34 years old [ | 4. 50 years and over & 


To guide us in placing advertisements and in our public relations, what is your occupation ? 
Type of work: 
Type of company: 


How many times have you been in the Theatre, Town, Area: 


1. Theatre E 3. Area a 
2. Town a 

Please indicate in order of preference, your interest in the Shaw Festival. 

1. Stage productions i 3. Film Festival [] 
2. Seminar ] 


What additional attractions would you like to see at the Shaw Festival? 


Which time would you prefer for the performances? 


1. Evening—7:30 p.m. [_] 2. Matinee—2:00 p.m. [_] 
8200p nye SiG S00 pa ae 
See0 Oar da 

Did you find it difficult to get to Niagara-on-the-Lake? 

YES a NO [] 


If YES, please elaborate: 


(00 


31761 11546882 9 


